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01 logo



logo

Logo
The logo combines a soft, artisanal serif with a clean, modern layout, reflecting the handcrafted, approachable nature of the kombucha. Rounded letterforms and warm tones create a friendly, inviting feel without feeling overly rustic.










Spacing
Provide plenty of space around the Mindful logo.


logo



01: donˇt alter Spacing

03: donˇt use drop shadow or other visual effects

05: donˇt add colored backgrounds

02: donˇt Outline the logo

04: donˇt change style (unitalicize or italicize)

06: donˇt recolor elements

wordmark Donˇts
Donˇt alter the logoˇs design in any way. Always scale the logo proportionally � never stretch, skew, or rotate.
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02 color



Color
Foam white
#F0EFE5
C:5 M:3 Y:9 K:0



kombu Green
#272C17
C:69 M:56 Y:81 K:69



MINT FIZZ
#D6ECE1
C:16 M:0 Y:13 K:0



Black tea
#262626
C:71 M:65 Y:64 K:69



core colors
These core colors define the visual tone of the brand, appearing across packaging and social collaterals. Their grounded, natural palette mirrors the earthy essence of kombucha.((The core palette provides a calm, grounded base for the brand, allowing bold flavor colors on the bottles to stand out without overpowering the identity. Neutral tones and an organic green anchor the system, keeping the brand cohesive, modern, and approachable.
















Lychee rose
#F15F43
C:0 M:78 Y:78 K:0



berry blush
#FDE7E1
C:0 M:10 Y:8 K:0



Ginger bloom
#FEE889
C:2 M:6 Y:57 K:0



YUZU GLOW(#87B69E
C:49 M:13 Y:43 K:0



Mojito lime
#B5D8F2
C:27 M:6 Y:0 K:0



Color

Misty pink
#F2BFBC
C:3 M:29 Y:18 K:0



airy blue
#A7C2CD
C:34 M:14 Y:14 K:0



fizzy green
#85C5A4
C:49 M:3 Y:44 K:0



sugar white
#FFF7E4
C:0 M:2 Y:10 K:0



deep blue
#3A62AE
C:84 M:65 Y:0 K:0



flavor palettes
Flavor palettes reflect each kombucha flavor, and are used only as highlight accents. These colors add energy and individuality while remaining grounded by the core palette.

They appear selectively on:
	"	Bottle labels and backgrounds
	"	Flavor-specific icons or highlights
	"	Limited social posts or product slides

Flavor colors should be used sparingly (around 10%) for contrast and visual interest�supporting, not overpowering, the core identity.

















03 typography



Aa
Averia Serif Libre
Use selectively for expressive headlines, taglines, and brand phrases. Works well on packaging accents, campaign slogans, or social media visuals. Avoid using in body copy to maintain impact and legibility.







typography



ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnop
0123456789.(?&$)!






Aa
typography

Bricolage Groteque
Primary typeface for main headlines, section headers, and callouts. Ideal for larger text sizes where strength and readability are key.






ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnop
0123456789.(?&$)!






Aa
Inter
Default typeface for body text, product descriptions, ingredient lists, web copy, and any functional or informational text. Maintains consistency and clarity across all touchpoints.
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnop
0123456789.(?&$)!






04 visuals



Photos
Use vibrant and fresh looking photos and mockups for the bottles.



mockup



Illustration

Illustration
Use organic shapes with rough edges and gritty textures to give a handcrafted artisanal feel. 





contactmindfuldrinks@gmail.com


